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Annual Summary (FY 2025–2026)
 

 

During FY 2025–2026, the Career Services Office, Iqra University made
significant progress in strengthening industry–academia collaboration, student
employability, alumni engagement, and institutional networking. The office
maintained an active network of 600+ organizations supporting placements,
training, and research collaborations. During the year, 46 employers registered
for summer internships, 235 job opportunities were shared, and a talent pool of
467 students was developed to support employer hiring needs.

A major milestone was THE ASCENT – Alumni Dinner 2026, which welcomed
697 participants, including 590 alumni, and strengthened alumni engagement
through the launch of the Alumni Engagement Platform (AEP). The office also
updated an alumni database of 2,000+ graduates and documented 100 student
success stories.

To enhance placements, the office conducted 13 recruitment drives (6 on-campus
and 7 virtual) and organized IQRA CONNECT Job Fair 2026. Leading
organizations including BATIK, Khyber TV, Meezan Bank, Outfitters, ISPR,
ECP, PSO, Zameen.com, and Touchstone participated. Overall, 191 students
were referred for internships, with 185 internships successfully facilitated.

The office also organized major engagement initiatives including AICoP
Conference 2025, Pakathon, Data Fest 2025, 2 industrial visits, and 2 employee
development programs, providing students with exposure to innovation, AI, data
analytics, and industry trends. Additionally, 6 career podcasts and 2 CSS
guidance seminars were conducted.

A major strategic achievement was the launch of three new initiatives: SCEP,
SCAP, and SFSP. Through SCEP, 14 training sessions benefited 750+ students in
employability skills, while 110 students registered for Coursera career
certifications.

The office  introduced the Student Financial Sustainability Program (SFSP) to equip students with income-generating skills and
connect them with freelance and paid project opportunities, promoting financial independence.

Through the Student Capacity Enhancement Program (SCEP), 14 training sessions were conducted during Fall 2025 and Spring
2026, benefiting 750+ students in key employability areas such as resume writing, interview preparation, communication, LinkedIn
optimization, and workplace ethics.

Overall, FY 2025–2026 was a highly productive and transformative year, reinforcing the Career Services Office’s role in preparing
students and alumni for successful careers while strengthening Iqra University’s position within the professional ecosystem.
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Recruitment Drives & Industry Engagement Highlights 
Career Services Office

185 600+
Students Facilitated for Internship

Placement Opportunities

Organizations on Career Services Industry
Panel supporting student placements,

training, industry engagement, and
collaborative research opportunities

EMPLOYMENT PATHWAYS

CSO collaborated with leading organizations including
BATIK, Zameen.com, Touchstone Communications,
Khyber Network, Outfitters, Cakes & Bakes, Election
Commission of Pakistan, Inter-Services Public Relations,
Pakistan State Oil, and Meezan Bank Ltd. to connect
students with employment pathways across media, retail,
customer experience, public sector, and corporate sectors.

STRENGTHENED ACADEMIA–
INDUSTRY LINKAGES

During FY 2025–2026, the Career Services Office (CSO), Iqra
University significantly strengthened university–industry
linkages by organizing 6 on-campus recruitment drives and
facilitating 7 virtual recruitment drives for internship and job
placements. These initiatives created direct hiring opportunities
for graduating students and alumni while enhancing their
exposure to professional recruitment processes, interviews, and
workplace expectations.

 
CSO also coordinated student participation in Data Fest 2025, organized by Pakistan Bureau of Statistics at the Pak-China
Friendship Centre. Students from Business Administration and Social Sciences gained valuable exposure to data-driven
governance, AI integration, public policy, and emerging career pathways in analytics and research. The event featured 35+
national and international organizations, 50+ exhibition stalls, multiple high-impact policy panels, and workshops with
institutions such as State Bank of Pakistan, Securities and Exchange Commission of Pakistan, National Database

Recruitment
Drives

Registrations 

Interviewed

 Shortlisted

Total Recruitment Drives
Conducted (6 On-Campus + 7

Virtual)

200+ Student & Alumni
Registrations Facilitated

100+ Candidates Interviewed
by Employers

30+ Candidates Shortlisted

 Final Selections

Innovation
Competitions

12 Offer Letters / Final
Selections

70+ Students Engaged in
Innovation Competitions

Beyond recruitment, CSO actively promoted experiential learning and innovation-driven engagement. In collaboration with
VieroMind, CSO hosted Pakathon 2025, a two-day AI-focused innovation competition centered on mental well-being
solutions. The event engaged 70+ students from Computing disciplines, with 15 teams presenting AI-based prototypes to an
expert jury. The competition encouraged entrepreneurial thinking, AI innovation, and solution-oriented problem-solving
among students.

13
200+

100+
30+

12 70
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IQRA CONNECT
JOB FAIR 2026

Four departments showcased 36
innovative student projects,

presenting creative, real-world
solutions at the exhibition. Projects
from Computing and Technology,
Software Engineering & AI, Media

Studies, and Fashion & Textile drew
strong interest and were evaluated by
industry experts, with top performers
recognized for their excellence and

innovation.

During IQRA CONNECT, seven
MoUs were signed with leading

organizations, opening new
avenues for student placements,
research collaboration, training,
and professional development.

These strategic partnerships bridge
academia and industry,

empowering students with hands-
on exposure and career-ready

skills for future success.

A total of 84 companies from
various sectors, including IT,

engineering, finance, and
healthcare, participated in the job

fair, providing students with
valuable opportunities for job

placement, career guidance, and
mock interviews. 

Organizations Participated Prime BPO
 Innovation Award

Memorandum of
Understanding (MoUs) 

75

01 03

02

36 07
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COMPANIES PARTICIPATION AND
STUDENT INTERACTION

1
4

2
5

3
6

A total of 75 companies actively participated in the Job Fair, providing students with on-spot
interview opportunities for job placements, career counselling, and mock interviews. The
participating organizations represented a broad spectrum of industries, including IT, engineering,
finance, healthcare and pharmaceuticals, fashion and textile, media, and education. More than 339
students formally registered for the event, while many others visited company booths for career
guidance and job exploration. The Job Fair offered a valuable platform for students to engage
directly with leading employers, gain insights into current job market requirements, and receive
professional feedback on their academic projects and career profiles.

Technology

30 %

Media,
Communication &

Creative
Industries

11 %

Business, Finance,
Accounting

14 %

Health,
Pharmaceutical &

Life Sciences

7 %

Fashion, Textile &
Design Sector

3 %

Public, Government
& Development
Sector & Other

25 % 

INDUSTRY WISE COMPANIES PARTICIPATION
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The only impossibleThe only impossible
thing is the one youthing is the one you

don't try.don't try.

The only impossible
thing is the one you

don't try.
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THE
ASCENT

2026
ALUMNI DINNER 

RECONNECT. RISE. REIMAGINE.



THE ASCENT – Iqra University H-9 Islamabad Alumni Dinner 2026 was successfully organized to
strengthen alumni engagement, recognize outstanding alumni achievements, and formally launch
structured alumni programs at Iqra University H-9 Campus. The event served as a landmark
gathering of alumni from multiple graduating batches, faculty members, senior management, and
distinguished award recipients.

A total of 697 participants attended the event, including alumni, faculty, management, award
guests, and organizing teams. Alumni participation ranged from early batches (2008–2019) to the
most recent graduating classes (2024–2025), reflecting strong alumni connection across
generations.

The evening featured formal addresses, Alumni Excellence Awards, overseas alumni video
messages, alumni engagement platform announcement, Tambola game, musical performance, and a
networking dinner. The event successfully reinforced the message that alumni remain an integral
part of the university’s growth and future vision.

Overview
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The Alumni Dinner titled “THE ASCENT” was conceptualized as a reunion of memories and a celebration of
professional excellence. It aimed to reconnect alumni with their alma mater, provide a platform for
networking, and acknowledge alumni contributions to society across diverse fields including academics,
corporate leadership, entrepreneurship, innovation, social service, and sports.

The theme Reconnect. Rise. Reimagine. symbolized:

Reconnecting alumni with their university and peers
Rising together through shared achievements and mentorship
Reimagining the future of alumni engagement

The event reflected Iqra University’s commitment to nurturing lifelong relationships with its graduates and
promoting a culture of collaboration and mutual growth.

THE ASCENT

64

257

53

129

74

590

2008-2019

64 alumni
from batches
2008–2019

2024-2025

257 alumni
from batches
2024–2025 

2020-2021

53 alumni
from batches
2020–2021

2026

129 recent
graduates 

2022-2023

74 alumni
from batches
2022–2023

Total
Registrations

Total Online
registrations

The opening segment set a respectful and inspiring tone for the evening, emphasizing unity, gratitude, and
celebration.

Address by Manager Career Services Office – Mr. Badar Abbas Shah highlighted:

The importance of alumni as ambassadors of the university
The role of alumni in mentoring students
The future vision of alumni engagement
Career development through alumni networks

His address reminded participants that Iqra University is not merely an institution but a lifelong home for its
graduates.
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52 15% 14.23%
Alumni from 52 localities
joined THE ASCENT
Alumni Dinner 2026

15% Graduate Program
alumni attendance at THE
ASCENT 2026.

14.23% of the attendees
were self-employed.

ALUMNI REPRESENTATION STATISTICS



MS. KINZA SAEED       

YOUNG ALUMNI
EXCELLENCE AWARD   

Department of Fashion & Design 

2018-2022

DR. SYED ASAD ALI SHAH

SOCIAL IMPACT & COMMUNITY
SERVICE EXCELLENCE AWARD 

Department of Social Sciences

2009-2010

MR. MOIZ JAWED

ENTREPRENEURIAL
EXCELLENCE AWARD 

Department of Business
Administration

2002-2003

MR. M. UMER GULZARI

INNOVATION & TECHNOLOGY
EXCELLENCE AWARD        

Department of Fashion and
Design 

2002-2007

MR. M. ZEESHAN KHAN   

CORPORATE
LEADERSHIP

EXCELLENCE AWARD  

Department of Social Sciences

2006-2008

MR. ZEESHAN KHAN

CORPORATE
LEADERSHIP

EXCELLENCE AWARD  

Department of Business
Administration

2009-2012

DR. FAISAL RIAZ

ACADEMIC & RESEARCH
EXCELLENCE AWARD  

2010-2015

MS. NIDA ALI KHAN    

TRAILBLAZER ALUMNI –
ADVENTURE & SPORTS

EXCELLENCE AWARD     

2009-2011

Department of Computing and
Technology          

Department of Business
Administration    

ALUMNI EXCELLENCE 
AWARDS
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A total of 446 alumni (77.6%) expressed their interest in becoming part of the platform. Alumni
participation represented a diverse professional and geographic background, with graduates joining from
26+ cities and 4+ countries. Among the interested alumni, 77% are currently employed, including 21%
working in multinational companies, 15% in local private companies, and 64% alumni serving in national-
level organizations. 

AEP
Participation Overview and Key Statistics

Interested in
AEP

446 Alumni
(77.6%)

Interested in AEP
– Expressed

willingness to join
the IU Islamabad

Alumni
Engagement

Platform during
The Ascent

Alumni Dinner
2026.

26+ Cities
Represented

in AEP

26+ Cities
Represented –

Alumni
participation

from more than
26 cities across

Pakistan.

4+ Countries
Represented

in AEP

4+ Countries
Represented –

Alumni also joined
from over four

different countries.

Employed
21% AEP

Members in
Multinational
Companies

21% in Multinational
Companies –

Alumni working in
international

organizations.

Employed
15% AEP

Members in
local

Companies

15% in Local
Companies –

Alumni employed
in the local private

sector.

64 % Alumni
in National

Level
Organizations

& Persuing
Higher

Studies 
64  % Alumni in

National Organizations
– Graduates serving in

national-level
institutions and
persuing Hihger

Education

446 26 04 21% 15% 64%

Business Computing Fashion Media Social

Other

139 116 71 36 79 12
0

20

40

60

80

100

120

140

67% 33%

Undergraduate 83% Graduate 17%

AEP FACTS

Membership AEP Gender Ratio

Initially, 300 male (67%) and 145
female (33%) alumni expressed
interest in joining the IUIC Alumni

Engagement Platform (AEP)

Male 300: Female 145:

Male Female

This engagement highlights the significant potential of the platform to build a strong professional
network that can support mentorship, career opportunities, and industry collaboration for the Iqra
University H-9 Campus community. 22







The AICoP Conference 2025, hosted by Iqra University's H-9 Career Services Office, was a
resounding success in bringing together academicians,and industry experts to explore the future of
academia-industry collaboration in the era of Industry 4.0 and beyond. The conference featured
keynote talks, panel discussions, and networking sessions, with esteemed speakers sharing insights
on bridging the gap between academia and industry. The event provided a platform for knowledge
sharing, networking, and exploring future collaborations, and 5 Memoranda of Understanding were
signed between academia and industry partners.

The conference showcased a lineup of esteemed speakers and panelists, including Mr. Alex Foong,
Dr. Ali Sajid, Rana Khurram Ali, Prof. Dr. Eatzaz Ahmad, and Samia Qamar, among others. The
event was supported by partners such as Cheezious Pakistan, Khyber News, Rawalpindi Chamber
of Commerce and Industry, and ASK Development. A podcast series titled "Voices of Change –
Journey to Success" was also recorded with industry experts, providing insights into their
experiences and perspectives. Overall, the conference was a huge success, paving the way for future
collaborations between academia and industry.
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AICOP CONFERENCE
2025 HIGHLIGHTS

A total of 42 representatives from
42 different organizations
participated in the AICOP
Conference, engaging in

discussions aimed at strengthening
industry-academia collaboration
and exploring opportunities for

student development and
employment.

Organizations Participated Faculty Participation

73 faculty members from 7
departments actively participated in

the event, showcasing a strong
commitment to academia-industry

collaboration. The participation was
inclusive of Deans and Heads of

Departments (HODs), highlighting
the importance of interdisciplinary

collaboration and leadership
engagement.

5 MOUs were signed with
esteemed partners: Aspire
Institute, Khushhali Micro
Finance Bank, Islamabad
Chamber of Commerce &

Industry (ICCI), and Prime BPO
& IBEX, fostering academia-

industry collaboration and driving
growth.

Memorandum of
Understanding (MoU) 

42 73 5

Four engaging podcasts were
recorded during the conference,
capturing insightful discussions
and valuable perspectives from

industry experts and thought
leaders.

Podcast Recordings

4
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UNLOCKING UNIVERSITY POTENTIAL: 
THE CONFERENCE'S IMPACT

The conference aimed to bridge the gap between
academia and industry, focusing on the crucial role of
teachers in preparing the next generation of students
and exploring ways for industry to support academia,
ultimately fostering collaborative growth and
development.

To bridge the academia-industry gap, it's essential to
bring faculty members up to par and provide them with
industry exposure in their respective fields and
disciplines

enabling them to impart relevant, practical
knowledge to students.

The conference aimed to:
Bridge the gap between academia and industry
Foster innovation, collaboration, and growth
Provide a platform for knowledge sharing and
networking
Explore future collaborations between
academia and industry

Opportunities for attendees to connect with peers
and industry leaders.
 Memoranda of Understanding signed between
academia and industry partners, paving the way
for future collaborations.
Another significant outcome of the conference is
gaining an international perspective on academia-
industry collaboration, fostering global insights
and potential partnerships.

Hosting a successful conference with top companies
enhances the university's reputation as a hub for talent
development and industry collaboration.
The Conference provides a platform to promote the
university's brand, academic programs, and research
initiatives to a wider audience.
 Insights from industry leaders and experts on the latest
trends and challenges in Industry 4.0 and beyond.

AICoP Conference: Fostering Collaboration
Key Takeaways from the AICoP Conference 2025

10
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SCEP
 Student Capacity Enhancement Program

FY 2025-2026



SCEP TRA
IN

IN
G

 CA
LEN

DA
R FY

2025-2026

9

M
ay 18 2026

Iqra Business School 
Trainer: M

r. Ijaz Ahm
ed

1

8

11

N
ovem

ber 11 2025 

Decem
ber 17 2025

June 03 2026

Iqra Business School 
Trainer: M

s. Sam
ia Qam

ar

Departm
ent of Pharm

acy 
Trainer: M

r. Danish M
um

taz 

Departm
ent of Pharm

acy 
Trainer: Dr. Um

air Ilyas

2

7

12

N
ovem

ber 17 2025

Decem
ber 16 2025

June 9 2026

Departm
ent of Com

puter Science
Trainer: M

r. Faisal Irfan

Departm
ent of Social Sciences (PSY)

Trainer: M
r. Khurram

 A. Khan

Departm
ent of Social

Sciences (IR)
Trainer: M

r. Adnan Qaiser

3

6

13

N
ovem

ber 19 2025

Decem
ber 09 2025

June 10 2026

 Departm
ent of Fashion and Design

 Trainer: M
r. Kashif M

. Khan

Departm
ent of Softw

are
Engineering and AI

Trainer: M
r. Faisal Irfan

 Departm
ent of Fashion and

Design
 Trainer: M

r. Zainab Saleem

414

N
ovem

ber 25 2025

June 15 2026

Departm
ent of Social

Sciences (IR)
Trainer: M

r. Adnan Qaiser

Departm
ent of M

edia Studies
Trainer: M

r. Kaiw
an H

am
id

Raja

5

N
ovem

ber 27 2025

Departm
ent of M

edia Studies
Trainer: M

r. Kaiw
an H
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id

Raja

M
ay 19 2026

Departm
ent of Com

puter Science
Trainer: M

r. M
r. Ikram

a Ahm
ad

Virk
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S
C
E
P

S
C
E
P

Corporate Etiquettes &
Workplace Ethics

F
A
L
L

F
A
L
L

TRAININGTRAININGTRAINING
MODULES

Provided an understanding of
professional behavior, workplace

norms, and ethical practices to ensure
smooth integration into corporate

environments.

S
P
R
I
N
G

S
P
R
I
N
G

Interview Skills & Professional
Branding

Interview Skills & Professional
Branding

Equipped students with essential interview
techniques, confidence-building strategies,
and effective communication skills required

to succeed in professional settings.

Equipped students with essential interview
techniques, confidence-building strategies,
and effective communication skills required

to succeed in professional settings.

Resume Writing & CV
Development

Resume Writing & CV
Development

 Focused on developing effective,
industry-standard resumes, enabling

students to present their
qualifications, skills, and experiences
in a clear and professional manner.

 Focused on developing effective,
industry-standard resumes, enabling

students to present their
qualifications, skills, and experiences
in a clear and professional manner.

Principle: Your resume is not a
biography; it is a marketing
document. 
You are the product!
What to Do: Quantify Everything: 
Skills Section is King: List tools  and
competencies

Warning: Over‑specialized
answers = outdated. Show
adaptability
Soft Skills = Hard Currency 
 79% of employers say soft
skills are as important as
technical ones (LinkedIn
2024).

Beyond “Please” and “Thank You”: 

Digital Hygiene: Prompt email replies,
professional chat messages , and
understanding when to send an email vs.
When to walk over and talk. 
Meeting Etiquette: Come prepared, be on
time, and be present.
Feedback is a Gift: Learn to take constructive
criticism without getting defensive. It’s how
you grow.
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750+
Students

14 Sessions

4 Core
Trainings

63 Days
750+

graduating
students trained

14 training sessions
conducted

4 core training
modules
delivered

63 days total program
duration 

(Nov 11 2025 – June 15, 2026)

Key
Highlights
A total of 750+ graduating students participated in 14 dynamic training sessions conducted over a
63-day period (November 11, 2025 to June 15, 2026). The program engaged students from more
than six academic departments and delivered four comprehensive career development modules,
combining expert faculty guidance with industry insights to enhance students’ professional skills,
confidence, and overall career readiness.

In line with the Higher Education Commission (HEC)’s vision for strengthening student support
systems and enhancing career readiness among graduating students, the Career Services Office at
Iqra University Islamabad successfully organized and executed the Student Capacity Enhancement
Program (Fall 2025 & Spring 2026).
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SCEP  OBJECTIVES

PREPARE GRADUATING STUDENTS

Prepare graduating students for employment

and professional environments

ENHANCE ABILITY TO MARKET

Enhance students’ ability to market themselves

effectively to employers

PROFESSIONAL INTERACTIONS

Develop confidence in interviews and

professional interactions

WORKPLACE ETHICS

Improve understanding of corporate culture and

workplace ethics

ONLINE PROFESSIONAL PRESENCE

Strengthen students’ online professional

presence

Iqra University H-9 Islamabad campus, through its Career Services Office, proactively addressed this
requirement by designing a comprehensive training program that focused on both technical
preparedness and professional soft skills, ensuring that graduates are well-equipped to transition from
academia to the professional world.

Graduate employability has become a critical performance indicator for higher education institutions.
Recognizing the evolving demands of the job market, which mandates structured career development and
capacity enhancement training for all graduating students.
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A three-day training program titled
“Workplace Ethics & Professional Conduct
– Cultivating a Culture of Integrity and
Respect” was successfully conducted at Iqra
University from September 24 to 26, 2025.
The training was designed to

to enhance awareness of ethical conduct, improve inter-
departmental coordination, prevent workplace
harassment, and strengthen collaborative performance.
The sessions were facilitated by Mr. Khursheed Yusuf,
a seasoned Human Resource Development professional
with deep expertise in faculty and institutional
development. This initiative was jointly led by the
Career Services Office and the Human Resources
Department, and drew enthusiastic participation from
faculty, administrative officers, and support staff. Over
the course of three days, the training brought together
key stakeholders from across the university under one
roof, helping cultivate a unified and value-driven
workplace culture.

The Power of
Continuous
Learning

WELCOME TO
ANNUAL TRAINING
 2025

Employee Training & Development
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Workplace Ethics &
Professional Conduct

Three-Day Training on 

To cultivate awareness about ethics in
academic and administrative settings.
To understand and comply with HEC
Harassment Policy and legal
frameworks.
To promote a safe, inclusive, and
respectful workplace.
To encourage proactive behavior in
handling ethical dilemmas and
misconduct.

Theme: Workplace Ethics &
Harassment Prevention

Training Format and Schedule
For faculty and administrative staff, the training sessions followed a two-part daily schedule. Each
day began with the first session from 11:00 AM to 1:15 PM, followed by a lunch and prayer break.
The second session resumed at 2:00 PM and continued until 4:15 PM. This structure provided
participants with focused engagement time, allowing them to absorb the material thoroughly and
participate in discussions without fatigue. On the third day, a single, holistic three-hour session was
conducted exclusively for support staff. This unified format allowed consistent message delivery while
catering to the unique needs of each audience group. 37



Computing
Business

Social Sciences
Pharmacy

Day 1: Faculty and
Administrative
Officers 

Workplace Ethics & Professional Conduct

Against Harassment Act of 2010. A major highlight was the interactive case study discussions,
where faculty members actively exchanged questions, shared real-life dilemmas, and explored
solutions in an open and constructive environment. The trainer skillfully facilitated these
dialogues, helping participants understand how to recognize, report, and respond to unethical
behavior.

The session also explored the practical aspects of building a respectful culture, emphasizing
empathy, active listening, fairness, and accountability. By the end of the session, each participant
made a personal action commitment to support and promote ethical conduct within their
respective departments.

The first day of the training, held on September 24, 2025, was dedicated to exploring the
foundational elements of ethical behavior and harassment prevention within academic institutions.
Around 90 faculty members, including all Heads of Departments and Deans, attended the sessions
with high levels of attentiveness and engagement. The objective was to deepen understanding of
professional ethics in a university setting and create a shared commitment to preventing
harassment and unethical behavior.

During this session, Mr. Khursheed Yusuf introduced participants to key institutional and legal
frameworks, including the HEC Harassment Policy and the Protection 

90+
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Deepened understanding of the institutional and legal expectations around workplace conduct.
Greater sensitivity toward harassment, discrimination, and ethical violations.
Improved clarity on reporting mechanisms and protection rights.
Strengthened commitment to building a culture of inclusion, transparency, and respect.

“It is not just about avoiding wrong — it’s about actively doing right.”

 — A recurring message throughout the session

Day 1: Faculty and
Administrative
Officers 

Key Learning Outcomes:

This session not only increased legal and policy awareness but also inspired a cultural shift
toward trust and integrity among the faculty community.
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Mr. Khursheed Yusuf began the session with an engaging icebreaker, “The Coordination Puzzle,”
which highlighted real-life examples of miscommunication and siloed operations. This was followed by
discussions on the root causes of coordination breakdowns in universities, and the leadership mindset
required to foster collaboration and team synergy. Participants explored practical frameworks such as
the RACI Matrix (Responsible, Accountable, Consulted, Informed) and the PDCA (Plan-Do-Check-
Act) Cycle, learning how to apply these tools for better task management and inter-departmental
clarity.

Day 2: Faculty and
Administrative
Officers 

Clear understanding of roles and responsibilities across departments.
Exposure to globally recognized tools for coordination and quality enhancement.
Greater appreciation of collaborative leadership and accountability models.
Strengthened communication channels between academic and administrative units.

“Coordination is not about more meetings — it’s about shared ownership.”

Key Learning Outcomes:
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Day 3: Building a Responsible and
High-Performing University
Culture

Support Staff Training 

The training emphasized the critical role support staff play in shaping the university environment. Topics
covered included respectful communication, professional appearance, punctuality, and the importance of a
clean, safe, and welcoming campus. Interactive role-play scenarios were used to illustrate appropriate
behavior in common workplace situations—such as dealing with students, visitors, or emergencies.

Staff members responded positively, actively participating in discussions and reflecting on their daily
responsibilities. The session boosted their morale, gave them a stronger sense of belonging, and recognized
their value as part of the larger university ecosystem. Their engagement reflected their eagerness to
contribute to a workplace rooted in respect, collaboration, and professionalism.

“Even the smallest role, when done with integrity,
makes the biggest difference.”

Key Learning Outcomes:

Boosted morale and confidence among support staff.
Clear understanding of expected conduct and workplace responsibilities.
Recognition of how small actions contribute to the larger university culture.
Renewed sense of belonging and pride in serving the institution.
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EMPOWERING STUDENTS
THROUGH INDUSTRY EXPOSURE

& INNOVATION
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Data Fest 2025 inauguration marking the beginning of an extensive lineup of high-impact
activities, including panel discussions, workshops, exhibitions, and networking sessions.

More than 35 leading national and international organizations participated in the event,
including:
 

State Bank of Pakistan (SBP), Securities and Exchange Commission of Pakistan (SECP), National
Database and Registration Authority (NADRA), United Nations International Children’s
Emergency Fund (UNICEF), Food and Agriculture Organization (FAO), World Bank, Competition
Commission of Pakistan (CCP), Pakistan Software Export Board (PSEB), Punjab Information
Technology Board (PITB), Statistical, Economic and Social Research and Training Centre for
Islamic Countries (SESRIC), Space and Upper Atmosphere Research Commission (SUPARCO),
and several other key stakeholders from academia, government, and the private sector.

Overview of the Event
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Career Services Office successfully hosted Pakathon, a two-day technology-focused innovation
competition held on October 20–21, in collaboration with VieroMind Pakathon, a USA-based
mental well-being startup. The event aimed to encourage students to develop AI-based, solution-
driven digital tools for mental health support. More than 70 students from the Departments of
Computer Science and Software Engineering participated, and 15 teams successfully completed and
presented their prototypes to an expert jury panel.

Day 1 consisted of introductory presentations, event briefing, and project development guidelines,
while Day 2 was dedicated to jury evaluation, presentations, and awards. Students developed
innovative chatbot-based solutions capable of responding to mental well-being queries and
providing virtual access to professional psychological support across the globe.

The jury comprised Mr. Nadeem Ahmad, Ms. Laila Zubairi (Guest of Honor), and Mr. Jonathan
Thralow (Founder, VieroMind Pakathon). The top four teams were awarded cash prizes of Rs.
25,000, Rs. 15,000, Rs. 10,000, and Rs. 5,000, while other finalists received souvenirs in
appreciation of their efforts.

Pakathon successfully fostered creativity, digital innovation, and entrepreneurial learning among
students, marking a valuable collaboration between academic learning and real-world technological
impact.

Innovation begins when students turn
challenges into solutions — Pakathon
made it happen.
Overview
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STRATEGIC PARTNERSHIPS 2025–2026
Building Stronger Academia–Industry Connections

Strategic MoUs
Signed

Bridging academia with industry needs.
Aligning student skills with market
demands.
Strengthening university–industry
collaboration.

Academic–Industry Alignment

Preparing students for future careers.
Providing internships and mentorship
opportunities.
Enhancing employability through
practical learning.

Student Career Advancement

Connecting employers with skilled graduates
Supporting recruitment and talent development.
Building a future-ready talent pipeline.

Industry Talent Support

Promoting joint training and knowledge
sharing.
Supporting innovation and student
projects.
Creating sustainable industry
partnerships.

Collaborative Growth & Innovation

Career Services Office (CSO) strengthened industry collaboration by signing 15 Memoranda of
Understanding (MoUs) with leading organizations across technology, banking, business services,
entrepreneurship, media, and workforce development.. These partnerships aim to enhance student
employability, internships, industry exposure, research collaboration, faculty development, and
innovation.
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Industry skill trends

Rank

12345

Data skills

Data Storytelling

Large Language M
odeling

Data Ethics

Data Integration

Data Storytelling

The learners across the nine industries featured in
this section together account for nearly 28%

 of all
enterprise learners on Coursera. 

Rank
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Data Security
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Cloud Storage

Relationship M
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GenAI skills
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pt Engineering

Energ y

Financial services
Rank

12345

Data skills

M
ultim

odal Prom
pts

LLM
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pt Engineering

Large Language M
odeling

Data Ethics

Rank
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IT Autom
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Debugging

Artificial Intelligence
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Professional services

Rank

12345

Data skills
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pt Engineering Large
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Regional skill trends

Europe

Asia Pacific
Rank

12345Rank
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M
iddle East and N

orth Africa
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This year’s report analyzes skill trends through a new
 lens, focusing on three in-dem

and career areas that are driving value and innovation—
Data, IT, and

Softw
are & Product Developm

ent—
and the role of AI in augm

enting and autom
ating how

 tasks are perform
ed across these fields. W

e also exam
ine a cross-

cutting com
petency that has becom

e essential to nearly every job role: generative AI (GenAI).
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	In line with the Higher Education Commission (HEC)’s vision for strengthening student support systems and enhancing career readiness among graduating students, the Career Services Office at Iqra University Islamabad successfully organized and executed the Student Capacity Enhancement Program (Fall 2025 & Spring 2026).
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